
 
 
FOR IMMEDIATE RELEASE 

 
 

Cineplex Digital Solutions Introduces Fully Interactive and Engaging Digital 
Hoarding Offering For Retailers and Shopping Centres 

 
CF Markville is the First to Offer Experiential Hoarding Boards to Surprise and Delight Shoppers 

in Markham, Ontario 
 

Toronto, ON, October 27, 2015 (TSX: CGX) – Cineplex Digital Solutions (“CDS”) today announced the 

introduction of a new Digital Hoarding offering that revolutionizes traditional static signage on vacant 

storefronts in shopping centres and retail environments. A plug-and-play solution that is installed in 

mere hours without disturbing on-site construction, Digital Hoarding turns a blank space into an 

engaging and interactive experience that gets guests excited about what’s to come through customized 

content and gamification. 

 

CDS’s Digital Hoarding features large touch and gesture-enabled screens that can be fully customized, 

allowing shopping centres, retailers and brands the opportunity to connect digitally with guests like 

never before. In addition to interactive screens, Digital Hoarding solutions also have photo capture 

capabilities, on-screen content manipulation technologies, couponing and gamification, social media 

connectivity and participant data capturing. 

 

“Digital Hoarding is really about creating guest experiences and deriving value from a space in a retail 

environment that used to be off-limits to shoppers,” said Fab Stanghieri, General Manager, Cineplex 

Digital Media. “Digital interactive and engaging experiences are growing in popularity with shopping 

centres because they’re effective, affordable, reusable and fully-customizable – and the data shows that 

visitors love them.” 

 

CF Markville in Markham, Ontario is the first shopping centre in Canada to utilize CDS’ exciting new 

Digital Hoarding solution. Its deployment includes two interactive screens deployed across the mall to 

drive guests to the Express Eatery via mobile couponing. Once there, digital hoarding provides activities 



and games designed to increase dwell time in the mall’s food court as well as provide a digital 

entertainment experience for its guests.  

 

Digital Hoarding has a 98” landscape screen that delivers two customized interactive experiences that 

have been optimized to provide consumer insight analytics. These experiences include: 

 Top Shopper – A fun and fast paced game that involves product icons falling on-screen. Visitors 

must add the icons to their shopping bag while avoiding obstacles.  

 Match by Memory – A two-minute memory challenge that has visitors use the touch screen to 

flip over as many matching customized cards as possible before the clock runs out. Match by 

Memory cards have been customized to the logos of the participating tenants located in the 

Express Eatery. 

Both experiences are equipped with a leader board to entice guests to return to the Express Eatery to 

play for the highest score. 

 

“The digital units that Cineplex Digital Solutions installed at CF Markville are a unique and interactive  

means for engaging shoppers in spaces where they least expect it,” said Jason Anderson, Senior Vice 

President, Marketing, Cadillac Fairview. “At CF, we’re committed to enhancing the shopping experience 

through digital technology and we’re eager to see how shoppers respond to this new form of 

entertainment.”  

 

For more information on Cineplex Digital Solutions, visit CineplexDigitalSolutions.com.  

 

About Cineplex Inc 
Cineplex Inc. (“Cineplex”) is one of Canada’s leading entertainment companies and operates one of the 
most modern and fully digitized motion picture theatre circuits in the world.   A top-tier Canadian brand, 
Cineplex operates numerous businesses including theatrical exhibition, food services, gaming, 
alternative programming (Front Row Centre Events), Cineplex Media, Cineplex Digital Solutions, Cineplex 
Digital Networks, and the online sale of home entertainment content through CineplexStore.com and on 
apps embedded in various electronic devices.  Cineplex is also a joint venture partner in SCENE – 
Canada’s largest entertainment loyalty program. 
 
Cineplex is headquartered in Toronto, Canada, and operates 162 theatres with 1,652 screens from coast 
to coast, serving approximately 74 million guests annually through the following theatre brands: 
Cineplex Odeon, SilverCity, Galaxy Cinemas, Scotiabank Theatres, Cineplex Cinemas and Cineplex VIP 
Cinemas.  Cineplex also owns and operates the UltraAVX, Poptopia, and Outtakes brands.  Cineplex 
trades on the Toronto Stock Exchange under the symbol CGX.  More information is available at 
Cineplex.com. 
 

http://www.cineplexdigitalsolutions.com/
http://www.cineplex.com/


About Cadillac Fairview 
Cadillac Fairview is one of the largest owners, operators and developers of best-in-class office, retail and 
mixed-use properties in North America. The company also invests in retail, mixed-use and industrial real 
estate in Brazil, Colombia and Mexico. Valued at more than $28 billion, Cadillac Fairview owns over 36 
million square feet of leasable space at 66 properties in Canada, including landmark developments, such 
as Toronto-Dominion Centre, CF Toronto Eaton Centre, CF Pacific Centre and CF Chinook Centre. Cadillac 
Fairview is wholly owned by the Ontario Teachers’ Pension Plan, which invests to secure the retirement 
income of active and retired teachers. 
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For information, interviews or photos please contact: 
Sarah Van Lange 
Director of Communications, Cineplex Entertainment 
Sarah.VanLange@Cineplex.com, 647-287-9582 
 
Kate White 
Communications Coordinator, Cineplex Entertainment 
kate.white@cineplex.com, 416-323-7263 
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